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Microtargeting in Missouri

Area political consultants predict Columbia voters will increasingly see
microtargeted political campaign ads. The ability to aim political ads at small
voter subsets makes a campaign more efficient and effective in communicat-
ingwith particular groups of voters, says Richard Martin, founder and princi-
pal of Kansas City-based Martin Communication Group. “The more targeted
you can make your messages, the more effective theyare.”

In practice, that means political campaigns are increasingly turning to
social media and online advertising. The 2012 presidential campaign serves
as a high-profile example of the influence social media can have, but analysts
say the trend is visible on myriad political levels. A single statistic goes far to
explain why: About 60 percent of American adults use Facebook, Twitter or
other social media, according to a February 2013 whitepaper published by the
Interactive Advertising Bureau, a New York-based trade association repre-
senting online advertisers.

“I'think it [political advertising] will go more and more to better targeting, and
I think that means it will go more and more to online advertising,” says David
Barklage, president of Barklage & Knodell, a Missouri political consulting firm.

Moves in traditional media

Possibly it will go to traditional media that find a way to microtarget their
ads. Barklage says newspapers and magazines are under pressure to more
finely aim their ads, while radio and cable television are coming up with
new methods and technology enabling them to microtarget. Despite the
upheaval, Barklage believes traditional media will find ways to compete in
the campaign ad market. Take local newspapers, for instance. “There’s a con-
stituency there that I’'m not sure will ever be replaced,” he says. And tradi-
tional media also can provide online political ads, reaching voters in the for-
mat that many have adopted to replace other media.

That’s what the Columbia Daily Tribune newspaper is doing. Political candi-
dates in recent years have begun buying online advertising on the newspaper’s
website as a complement to their print ads, allowing them to reach four out of
five Boone County adults, writes Tribune publisher Vicki Russell in an email
interview on the trend. “Right now, we can help advertisers microtarget to

some extent, and our capabilities will be even greater in the coming months.”

Despite that nod to the trend, Russell stops far short of the microtargeted
political ad bandwagon in her comments. Microtargeting is troubling on a
number of levels, she writes, particularly when it comes to candidate transpar-
ency and accountability. It’s difficult for the media as well as voters to monitor
what a candidate is telling other voters. “The more targeted and diffused the
messaging gets, the more difficult it is to hold a candidate accountable.”

Russell’s comments reflect a national discussion on the significance of micro-
targeted political ads that covers a lot of ground. Analysts debate the trend’s pros
and cons, butall agree that at its core is technology that continues to evolve.

As NCC Media’s Kay says, “Now they [campaigns] have a little bit more
intel.” CBT
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