


LOOK NO FURTHER than this year's World

Cup to get a handle on the rapid growth of
new sport managcment programs at the uni
versity of Missoud. The 201,1 soccer tourna-
ment was noteworthv as much for the unprec-

edented size of irs U.S. audiences as for the
games themselves, prompting press repots
about American soccer fever and record

breaking television viewership. High profile

sports competitions such as the World Cup

are one reason demand for education pro

grams focusing on the business sidc ofspons

"Part of it's just the culture in which we live,"

says Robin Ammon, North Amedcan Society for

Sport Management business office manager and

University of South Dakota sport management

associate professor.

Academic sport management programs

actually have been around for a while, Ohio

Universiry launched the 6rst American sport
management program in 1966, and enough

programs existedbythelate 198os for NASSM

and the National Association for Sport and

Physical Education to start working together
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on curriculum guidelines. Now morc than

45o universities report on the NASSM web-

site that they offer some type of spon man,

agemenl program. But the popularityofsport
managemenl programs is cyclical, reflecring

anarrayofsocial factors aswell as demand for
program gradLrates, Arnmon says.

Most of MU's sport management pro-

grams staned during a global growth spun rhat

Ammon says the field has wimessed during the

past four or five years. In 2ou, MU kicked off
two new spon marDgemenl cmphasis areas in

the College of Agriculture, Food and Natural

Resources. In zor3, t}le university began offer
ing a new athletic training bachelor's degree

within the School ofHealth Professions. A Iong

standing spons turffocus within CAFNR'S Divi,
sion of Plant Sciences also continues to prepare

srudents for jobs maintaining and managing

athletic fields.

Studem response to the new sport manage-

ment academic tracks has been enthusiaslic.

Read on for snapshots of the various MU sport

management programs that have drawn stu

dents into the f,eld.

SPORT]YlAt,lAGT]YlT1'lT
AT}lLITIC TRAIt'lI1'lO

CAFNR'S sport management emphasis wjthin its

parks. recreation and tourism bachelor's degree is

the fastest-growing of MIJ'S lelatively new array o,

sport-industry academic tracks. Students in this

emphasis learn how to manage collegiate or profus-

sional sport day-to-.day operations, which pepares

them Ior car€erc ranging ,rom sports marketing to

ticket sales. Emphasis classes include Sport Eco-

nomics and Finance, Business ol Sport and Legal

Aspects of Sport.

"What sport management does, at least on the

business side, is prcduce the event, manage the

event, selland market the event and make it as fun

as possible so people will come back over and over

again." says Nicholas Watanabe, pa*s, rccreation

and tou sm assistant teaching professor, who

helps run the program.

Students apparently see the fun in the field.

Enrollment in the sport management empha-

sis jumped by more than 120 percent during its

first two years, going trom 220 students in the

fall ol 20ll to 487 students in the fall of 2013.

according to Bryan L. Garton, CAFNR associate

dean and director of academic prcglams. That

increase is "way beyond" what MU officials antic-

ipated, ihough administrators expected growth

when they began the progEm based on industry

demand, Garton says.

R€ram administrators point to severdl fdc-

torctoexplain its popularity. MUfocused on build-

ing the sport management programs, planning

and investing resources in them, Watanabe says.

Recruitmentand advertising also have played their

roles, he adds. More generally, Watanabe cites a

nationwide awareness of the lield that has sparked

sport management programs in high schools as

well as colleges. Students may be drawn to the

program by their interest in sports and find unex-

pected opportunities in the industry once they're

admitted, Watanabe says.

Watanabe believes the sport management

program will continue growing at a slow€r pace

but notes limits to growth such as classrcom

size and the number of prolessors involved in

teachinq courses.

Garton cautions that luturc program growth

depends a great deal on the job market. Relatively

fuw of the program's participants have graduated

to test those waters, so MU does not yet have a

track record bywhich to gauge poientialgroMh,

he says.

"li's one thing to have great enrollment grcwthl'

says Garton. "We don't want to be producing grad-

uates who can't get jobs."

Launched in 2013, MU's athletic training bach-

elor's degree is built on a network ol collabora-

tions that administrators aim to use to make it
a nationally prominent prcgram. The four-year

degree housed in [/iu's School of Health Pro-

fessions locuses on the skills required to keep

athletes healthy and injury free. Alter gradu-

ating from a progEm accredited by the Com-

mission on Accreditation of Athletic Train-

ing Education and passinq the Board of Ceni-

Iication lnc. exam, athletic trainers often work

in high schools, colleges, hospitals and fitness

centers. Demand lor athletic trainers is on the

rise, with the Bureau of Labor Statlstics pre-

dicting the number of jobs will grow by 19 per-

cent {rom 2012 lo 2022. fhe field's promise

helped prompt interest in the development ol
MU's athletic training bachelor's degree, says

Kyle Gibson, chair of the depatment of physi-

caltherapy.

"By lar the most common degre€ program

requested that Mizzou didn't have was athletic

training," Gibson says.

The program began with 44 students, with

about 60 students applying for the 2o-plus

spots open this year, Gibson says. Although

adminislEtors are managing enrollment to

abide by space limitations. MU s athletic train-

ing program has been growing in other ways.

Most notably, MU hired David Colt, who Gibson

d6scribes as "incr€dibly well known in thefield,"

as its new athletic training program director.

Colt. a nationally recognized athletic trainer

and former Northwest Missouri State Univer-

sity head athletic trainer. stepped into his posi-

tion at Mu in mid-June. Colt plans to use ihe

athletic training program s strong relationships
,,vith the area's medical community and [4U's

athletic department to create a leading athletic

training program replete with hands-on learn-

ing opportunities. And because they are based

in the School of Health Professions along with

occupational therapy and physical therapy stu-

dents, athletic training students also will ben-

efit from interdisciplinary education opportuni-

ties, Colt says.

"We should be one of the best programs not

only in the Midwest but in the country" Colt

says. "We can do that."

That said, Colt's first goal is to earn CAATE

accreditation within the 2015-2016 academic

year. From there, Colt says, his goal is to pro-

duce outstandinq athletic trainers who will lead

thefield.

SPORTl,Tl'llJI IYlAl'lAOIIY|INT
MU stepped into the evolving field ol sport

venue management a couple yeats ago by pro-

viding a new emphasis r,vithin its hospitality

management bachelofs degree. The program

includes courses on sport venue promotion,

security and operational risk management and

delivering "the fan experience" in its locus on

the rcquirements of running stadiums, arenas

and othercenters used tostage sports events.

Enrollment in sport venue management

has grown by nearly 18 percent since the pro-

gram's inception. Sixty-six students enrolled in

the emphasis in the lall of 2011, compared to
79 students in the fall of 2013, CAFNR'S Gar-

ton says.

The program's specialized instruclion makes

sense in the lace of what has become a lapidly

changing field, says Jeff Mann, chief operat-

ing officer ,or the lnternational Association o,

Venue Managers. Although it shares core com-

petencies with other types of venue manage-

ment, sport venue management is adapting

to the challenge presented by advanced home

viewing technology, Mann says. Along with han-

dling quick in{luxes of large crowds and rapid

eventturnovet, sport venue managersalso must

be adeptat luring people out oftheir homesand

into their facilities.

"lt's not as much about the game as it used

to be," Mann says. "lt's a big social experience."

MU's cufiiculum tackles such industry chal-

lenges, 6ove ng customer service and meet-

ing guest expectations. The program also looks

at the field s increasingly specialized business

practices, such as the variety of premium seat-

ing options and other special amenities.

SPORIS IIETD IYIA}IAOEIYIIl'lT
CAFNR'S undergraduate degree in turfgrass sci-

ence istheoldest-and lowest profile- of its aca-

demic tracks with a sport management focus.

The prcgram began with the renovation of MU's

Simmons Field in 1992. BIad Fresenburg, an I\,lU

assistant extension prolessor and turfgrass spe-

cialist, saF his involvement in the baseball field's

€novation qave se to his specialization in sports

field management. lt also prompted Fresenburg lo

develop an academic focus on creating and main-

taining sportslields that has as its highlight intern-

ships at Mu's baseball, softball and football prac-

ticelields. Sincethen, 52 students have completed

inteinships with lvlU athletics, Fresenburg says.

''Once we renovated the field, it looked so nice,

we thoughtthiswas an opportunity to get the stu-

dents involvedl' Fresenburg says. " Now we'€ up to

five intems peryear."

Fresenburg's commitment to the sports

turf industry earned him the 2013 Dr. William

H. Daniel Award from the Sports Turf Manag-

ers Association, a Kansas-based prolessional

association for sports field managers through-

out the world. oespite such industry recognF

tion, Fresenburg considers sport turf manage-

ment a largely overlooked oppodunity on the

roster of sport management careers. lndeed,

Fresenburg says the typical number of stu-

dents inthe MU sportturf program hasdropped

from 20 to 25 during the l9g0s to between l0
and '14 nowadays.

Yet demand for sport turl interns as well as

managers outstrips su pply, Fresenburg says.

"lf I had l0 or 20 more students in our program,

I could lind internships for them," he says. "ln my

mind, it'sa great opportunity.' CBT
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